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Iversary!

Celebrating 50 Years

of Kangen Water® and
Compassion at the Largest
Event in Company History




- “Anyone canbe a success. The only cond
that needs to be met is persistence: the llght of
success will never shine o if you give up in
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an‘nwelgsary is just around the corner. It will be hea ng:
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ors Iﬁop yo 1 _e-‘i hig
gic family members Vlsltubklnawa for our major event, 50th Annive % 2

' ! n. We've been maklng preparations to welcome all of you to my hom > 1s1and '

and ensure t%e experlei&ce is truly special at Oklnawa Ai'ena on June 22. This will be
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Let's -“ké this LEVSL Oklnawa an Enagic family day involving fathers, mothers,

ik hildren and many c others Iam looklng forward to celebrating our 50th anniversary in

a grand manner.
We would like to express our heartfelt gratitude for
your support over the past 50 years. Your trust has been

" instrumental i in our journey, and we look forward to

continually exceeding your expectations in the years to come.
unwavermg efforts have contributed greatly to this

e entire El}aglc family, here's to 50 years of growth,
C 1evement ‘and camarﬂilerre' May the next 50 years be a
and rewardlng' as the first five de

; - '3 e -1:‘:3—«“"

et’s a Icontlnue to keep hydrated w1th refreshlng Kangen
" in Okinawa, back home, and year round. Now raise
r glass so we can toast to Enagics 50th anniversary and to
géﬁ‘ future success together with Kangen Water”.

L 7 Hironari Obshiro
B Enagic Founder and CEO
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Thoughts on Enagic’s 50th =
Anniversary

Enagic’s 50th anniversary is June 21, 2024. The following day, the Enagic 50th
Anniversary Global Convention celebrates the company’s milestone in a grand
manner at Okinawa Arena. Before these momentous events, we interviewed Enagic
Founder and CEO Hironari Ohshiro and his wife Yaeko during their recent visit to
San Diego, California. Get a better understanding of the couple’s feelings on their
epic journey with the company, and you, over the past 50 years.

Could you please describe how you feel now?

Mr. Ohshiro: 50 years is a long time, half a century, but we were able to reach

this milestone. This was possible because many people from around the world
believed in our product, Kangen Water®, and our vision of True Heath. Realizing
your physical health, financial health, and emotional/mental health. I would like to
express my sincere gratitude to all.
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Why did you start the Enagic business?

Mr. Ohshiro: The foundation of our marketing strategy is different from other
businesses. I have chosen to take the path of believing in our distributors, that those
who drink Kangen Water® can share it with others around them. This then creates a
ripple effect of sharing the “message of compassion.”

Eventually, Kangen Water® as a byproduct will be distributed through people.
Therefore, we do not rely on retail stores or location-based business. Everyone who
loves drinking our water can share it with others. That’s the style I've chosen. And we
have had that model for 50 years. This is the core of this company. If we have more
families who realize True Health, it means that more families will share and love our
products.

Had I decided to take the normal location-based business model, it would have

been challenging to reach this amount of global share. However, since our global
distributors drink Kangen Water® and share it with others, we were able to reach this
much influence around the world. This is the advantage of our human-based business
model.

What is Human-Based Marketing?

Mr. Ohshiro: I follow the idea of Human-Based Marketing because I believe in the
power of human connection through the “message of compassion.” Enagic’s core
foundation is human connection, heart-to-heart interaction. Typical business models
are location based, but we rely on good people, good human beings. This is the key

to growing our business even more. Therefore, we must look forward to each day
searching for the person we always want to meet. That is Human-Based Marketing.

What are you most proud of in Enagic?

Mr. Ohshiro: What makes me proud is the fact that we currently have more than 2.2
million families in the world who drink Kangen Water®, and that I was able to start

it all from my home island, Okinawa. Typically, businesses will grow and thrive in
markets with high populations, high economy. However, we were able to find success
by grasping the global market from a very small place. This has given me the courage
to believe in what I do, and I firmly believe that this is what strongly separates Enagic
from other companies.
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No matter where you live, if you drink Kangen Water®, the global market is yours.
It’s up to you if you want to share it with the world. [ was able to share it with the
world and grow it into a global business with the help of distributors.

What makes Enagic special?

Mr. Ohshiro: As we meet new people daily and share the products and business,
there are both good and bad days. But when it’s a good day, we reward you with a
“quick return” by congratulating you and appreciating you for sharing our message.

In our business, we take every day as a gift and a new opportunity. When you

make a sale, we not only compensate you, but also the people above you in the
8-points, quickly. This is our way of showing gratitude for sharing their “message of
compassion,” which has ultimately led to you.

I strongly believe that our market strength is this unique, patented 8-point
cor.npensatlon plan, a.nd jche speed of Y A Clishireo
quick-return to our distributors.

Many of our distributors run their
Enagic business with their family.
Do you have any messages for those :@
family-based distributors? dgic

Mr. Ohshiro: Family is the smallest, yet
most important community that we have
in life. I wanted to create a business where @
families can be together, work together, ~ 39ic
and strive together to make a difference
in this world.

As a businessperson, we understand that @
you may commute or travel elsewhere, 9
but this is all for a better future and more
happiness for your family. [ want to create g
happier and healthier families who can -
make the world a better place.
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How were you able to endure 50 years of business and challenges?

Mr. Ohshiro: As with every business, we all start from the bottom. As we grew,
we experienced triumphs and downfalls, but the key was that we never gave up
no matter what. These past 50 years, I have experienced a tremendous number
of challenges, but I've always had a strong belief inside of me, as well as our
quality Kangen Water® and Marketing strategies, that have set us apart from
others. Reflecting on this half century, it was possible to reach this day due to an
unwavering competitive spirit, both in the market field and within myself.

Mrs. Ohshiro: I still remember the days when we first moved to Tokyo, his company
(SONY branch) collapsing and the family being apart. However, with his relentless
drive and power to keep moving forward, I did my best to support him, and here we
are today. We have created something beautiful.

If I look back, there are so many reasons we should have quit. But with all our
distributors’ support of sharing Kangen Water®, Kangen Ukon, and his philosophy
of compassion, we were able to create even greater things in our hometown village,
Sedake. Including all kinds of school programs for different ages, sports teams,
hospitals, nursing homes, and more. Thank you for believing in our dreams, our
mission of True Health, and making it even better with your own unique abilities.

Quenching the world from our tiny island was our motto when we started this
journey. He is now 83 years old, and God knows how old I am. I think Kangen
Water® and Kangen Ukon keeps us young and energized. Enabling us to continue
to do what we love, which is traveling the world and sharing this opportunity with
others.

In the next 50 years, how would you like to grow Enagic’s business globally?

Mr. Ohshiro: Within these past 50 years, we have achieved a good amount of
awareness and market penetration in the world. It has become popular in the U.S.,
EU, Asia, and India. I believe the African market and other countries/regions in the
world are waiting for Kangen Water® and this opportunity. I want each and every
person to receive the message of compassion, feel the “True Health” spirit, and
create a happy family and life through Kangen Water®. As we say, “Change your
water, change your life.” We hope to continue this mission forever.
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Looking back at these 50 years, please share your message with our global
distributors.

Mr. Ohshiro: When we started, nobody understood us. However, it has been 50 years
now, and I can proudly say that people who drink Kangen Water® truly understand us.

I would like to continue to share True Health with all of you and create a prosperous
momentum for the whole entire world. The most inexpensive way to treat your health
is changing your water. Our mission is to simply offer them better water. By changing
to this water, I firmly believe that your life will change in all aspects. I believe that your
life will shift towards a more optimistic, happier trajectory.

I would like to have this same energy with all of you, for the next 50 or 100 years,

and [ am confident that this water will keep on living for a long time. Water is one of
the most essential matters in our lives. If we don’t have water, we will not survive.
Therefore, I would like to continue sharing this best water, Kangen Water®, with all of
you, forever.

As T am from Okinawa, Japan, I have also created a product called Kangen Ukon, which
is made from organic turmeric grown in the beautiful land of Okinawa. Absorbing the
powerful tropical sunlight, the turmeric grows deep in the root. We rinse them with
Kangen Water®, dry them, and make them into powder form. For the next 50 years,
100 years, and even more, we encourage everyone to take these Kangen Ukon.

Looking back on these past 50 years, could you please share some messages
with each other?

Mr. Ohshiro: We have been on this long journey together for 50 years now. Thanks
to all our distributors and the entire Enagic family, we were able to make it thus far.
Through every step of the way, my life partner Yaeko, who is sitting next to me, has
been my biggest support through it all.

Mrs. Ohshiro: 50 years have gone by so quick, yet feels so long at the same time, but
we're here happily celebrating our biggest milestone together. If it was not for the
patented Enagic 8-point compensation plan that he created, I would not imagine us
sitting here today taking an interview in beautiful San Diego, California. I truly think
that you have changed so many lives through your ideas and unwavering commitment.
For that, I sincerely thank you.
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Vietam
Distributor Profile

Tien Hoang

6A2-3

6A2-3 Tien Hoang was born and raised in
Bic Ninh Province’s Yén Phong District,
a rural area in northern Vietnam. He now
lives in Hanoi, Vietnam’s capital city and
“economic, political and cultural center” that's
provided more opportunities for “personal and
professional development.”

Tien learned about Kangen Water® from his younger brother, who was living in the
U.S. He got his first taste and bought his first ionizer from 6A Duc Nguyen. At this
point, Tien was struggling due to a disease, negative pulmonary tuberculosis.

Tien was happy with his results and decided to share Kangen Water®. He also saw

p - = an opportunity with Enagic’s

l patented 8-point compensation
plan. “This is a great business
model that does not put
pressure on me when working,”
he says. “I can do business

and do not have to invest in
warehouses and fees, but can
still share and have sustainable
income globally.”
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Tien’s previous work experience, which includes 10 years as an event producer,

has proven valuable for Tien as an Independent Distributor. “I have experience in
observation, perseverance and goal implementation,” he says. “In addition, teamwork
has been practiced regularly. Those factors have helped me apply it in developing
Kangen business.”

Tien sold his first Kangen Water® ionizer to 6A Nguyen Thi Thu. He found the
experience to be straightforward and empowering. Tien says, “I simply shared about the
benefits of Kangen Water® and I shared about how to apply Kangen Water® in life.”

“Education is the core of a successful business,” Tien says. “I have training programs for
each distributor.”

« Distributors 1A-5A: “T have training topics on thinking and skills on sharing product
benefits and advantages of business mechanisms. At the same time, how to approach
customers and increase potential customers.”

» Distributors 5A and Up: “T have a training program on how to view system diagrams
combined with setting personal goals and team goals.”

+ Leaders 6A and Up: “I have a training program on how to manage groups and adapt
the color of their activities. Guidance for leaders on self-organized and replicated
training events.”

As part of Tien’s approach to leadership, he organizes additional meetings online and
in-person:

+ “Two in-depth training programs on knowledge and skills at two-day locations every
year”

+ “Training via the Zoom platform every Thursday on soft skills for business”

« “Visit Enagic’s office combined with training tours and organizing family days for
distributors” 1 ' Il ""ﬂ!!'5

+ “Honor excellent distributors -
and couples doing Kangen
business together”

+ “Large monthly training
events for distributors to
learn and interact”
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To stay prepared, Tien takes steps that may not obviously connect to
Independent Distribution.

« “To be effective at work, I regularly spend time going to the gym every day.”

« “Iread business books and connect with new relationships through
participating in quality communities.”

« “I schedule with the core team and organize visits to distributors’ offices

globally.”

Tien channels all these efforts into continued team success. “My future goal in
Enagic is a 6A2-8 rank,” he says.” And producing many distributors at level 6A
or higher. At the same time, there will be over 100 distributors who will upgrade
to level 6A2-3 in the future.”

To achieve these goals, he collaborates with 6A leaders to set personal and team
goals for each stage, divided into quarters and months. His approach: “Create
direction-setting goals together. Show distributors personal and team goals.
Let them understand their rights and responsibilities when participating in
developing this work.” He adds, “Discipline is a very important factor.”

QEIBY KANGENWATER 102 p | M
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USA Distributor
Profile

Rebecca Gallegos Diaz
6A

Jalisco native 6A Rebecca Gallegos Diaz has
lived in Los Angeles since she was 10 years old.
She earned a bookkeeping and tax degree, got
married, and had four sons in California’s largest
city. Sadly, Rebecca lost her husband, Ruben M.
Reynoso, in February 2023. “He gave me all his
support to do Enagic,” she says. “Now I will honor him,

working to get the rank 6A3 ASAP”

Rebecca learned about Kangen Water® from
a friend, Ed Pascua in 2004. At that point,
she was self-employed with an insurance
and income tax business and decided that
becoming an Independent Distributor
made sense for her. She appreciated
Kangen Water®’s benefits and the “financial
freedom” that came with using Enagic’s
patented 8-point compensation plan.
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She sold her first Kangen Water® ionizer to a friend who lives in Mexico. Since
then, she’s been effective with a simple approach: “Just be friendly and talk to
people about the great benefits.”

Rebecca continues to share Kangen Water®, distribute event flyers, host
meetings, and make live presentations. “My goal is to bring this opportunity
to Guadalajara, Mexico,” she says. “My Latino community needs to know
about Kangen Water® and this business opportunity.” She has teamed up with
other Spanish-speaking distributors to increase the number of trainings that
are offered to the Latino community. Her aggressive efforts have paid off, in
less than 2 months she and her team have made 7 sales!
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Canada
Distributor Profile

Ayesha Arrashid
3A

3A Ayesha Arrashid has led an international
life. She grew up in Saudi Arabia, got married
in Bangladesh, and now lives in Montreal,
Canada, with her husband and their three
children.

Until Ayesha moved to Canada in
2022, she was admittedly pampered.
“I was papa’s princess in my parents’
place and a queen in my husband’s
place,” she says. “I never had to
work.” That changed in a major

way after Ayesha relocated to
Montreal. She says, “I came from a
wealthy background, but ever since I
migrated to Canada in 2022, life has
been really rough.”

14
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Ayesha was motivated to improve her
prospects, on her own terms. “I was raised
in Saudi Arabia as an independent lady,
and have always been my own boss,” she
says. “I am so determined to go back to my
old lifestyle on my own without relying on
anyone. I strongly believe God gave me this _
opportunity to prove myself first to me and - Vo,
then to others.”

Becoming an Independent Distributor became the key to her plan. Ayesha learned
about Kangen Water® and Enagic’s patented 8-point compensation plan through a
Facebook ad from 5A Homaira Sultana, who’s part of 6A2-2 Tanvir Alam’s downline.

“My first sale was a Trifecta - K8, Anespa DX & Ukon Sigma - to 2A Shike Bin Mazid
Anik. He is a PhD researcher in Concordia University.”

To maintain momentum for herself and her team, Ayesha shares knowledge. “I usually
pass down everything that I learn, from my experiences of dealing with leads and
buyers and keeping them uplifted,” she says. “Sometimes I invite them to my place for
a business talk.”

Ayesha hasn’t been an Independent Distributor for long, but already has big plans.
She says, “My goal is to reach 6A by December 2024 and move to a beautiful bungalow
with my children.”
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Enagic Malaysia Celebrates Lunar

Year and Hari Raya

On February 20th, Independent Distributors gathered in Kuala Lumpur for a
lively nighttime Lunar New Year celebration filled with the electrifying beats
and a mesmerizing lion dance troupe performance. With graceful movements
and vibrant costumes, the lions brought an aura of luck and fortune to
everyone present. Distributors, adorned in traditional attire, cheered and
clapped along, fully immersing themselves in the joyous festivities.
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6A3-2 Winnie Chan sponsored and
decorated the yee sang, a traditional
New Year’s salad featuring colorful
ingredients like raw fish, shredded
carrot, radish, pomelo, ginger,
crushed nuts, plum sauce and

lime juice. With chopsticks in

hand, distributors enthusiastically tossed the ingredients high into the air, a
ceremonial gesture that encourages a year filled with success and prosperity.
May the Year of the Dragon bring abundance and happiness to all!

On April 24, Enagic Malaysia broke Ramadan’s month of daytime fasting with
a joyous Hari Raya (great day) celebration that featured a mouth-watering
feast. Approximately 60 Independent Distributors attended this event, which
included seminars and demos and fostered camaraderie. Several top leaders
took part to demonstrate their support.

17
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May 2024 New 6A and Above Title Achievers
| 6A

COMWAY KANGENLIFE LTD #2 Australia TULIN Hong Kong
SARAH J WHARTON Australia SUN LI XIA Hong Kong
BRENT ORWELL Australia HUANG GUI YU Hong Kong
BRENDAN T SHAW Australia PANG JING Hong Kong
DANICA N STEWART #3 Australia SANDEEP SINGH HUNDAL India
CHRISTOPHER KING Australia PRIYANKA India
ELENITA GULTIANO MORRISON Australia LOKESH KUMAR India
DIANA AND FREDDIE MARKETING #2 Australia HEALTH QUICK SYSTEMS India
STALLONE R EDMONDS- TEPANIA Australia AVULA RAMESH India
EMMA LOUISE HARRIS Australia SATLA SARITHA India
LISA LANGLEY Australia KOPPISETTY MURALI KRISHNA India
KITIONE KULI PAUTA Australia YERRA ANANDA RAO India
SHARON CHUNGSON Australia KUPILI SASI BHUSAN PATTNAIK India
Freedom Venturers Australia BADULLA SHAIK India
TIFFANY KIM DENDAL FOSTER Australia TANKESHWAR LAL NAG India
TIFFANY KIM DENDAL FOSTER #2 Australia AMIT NARAYAN BARIK India
ANASTASIA WATT Australia ABINASH BHOI India
JESSICA FALLON WEST Australia JITENDRA KUMAR JHA India
MEAGAN JOANNE HUGHES Australia LOKESH KUMAR India
MICHELLE JONES Australia RAJDEEP TRADERS India
HIEU NGUYEN Australia MAHIPAUL . India
BINH NGOC THAI NGUYEN Australia HEMANG BRAHMBHATT India
VANTHVO Australia MOHIT KUMAR India
VAN TH VO #2 Australia NAKUM SANTOSH HARJIBHAI India
VINH D NGUYEN Australia ATUL ARJUNBHAI PATEL . India
VINH D NGUYEN #2 Australia GHANSHYAM A VYAS India
TRUC LE Australia DILIP KUMAR India
TRUC LE #2 Australia DEEPESH SHAH India
MAI T TRAN Australia SAROJ DHANDHAL India
LUCIANO MASSAYUKI SAKAUE Brazil BHAVANA ANILKUMAR INANI India
FREEDOM LIFESTYLE INC. #2 Canada LENGGA LARASASTI#3 Indonesia
MIN JUN SONG #3 Canada i ER Japan
#1477291 BCLTD. Canada =) E Japan
1000655210 ONTARIO INC. Canada Htat LAE AXINGE ak & Japan
DGY ENTERPRISES INC. #3 Canada 7 1 —F x5 ert KRG 6B BF Japan
MERCY DELAN #2 Canada MENA WATER VENTURES Malaysia
BETTY & SMASH LIMITED Canada NB GLOBAL NETWORK Malaysia
RYAN TONHAUSER Canada FULL SONIC VENTURE . Malaysia
FARID BORJI Canada LOH CHEE GUEN Malaysia
VAHID ASHOORION JOOZDANI Canada LOH CHEE GUEN #2 Malaysia
RHODA C. NDUAGUIBE Canada CHIONG MING CHUO Malaysia
SNAP LEGACY CORP Canada SHEENA LAI MING EN Malaysia
GLORIA CIELO PONCE Canada ERIKA SUAREZ GONZALEZ Mexico
LIEZL CAYREL DIGITAL BUSINESS INC. Canada MONICA REBECA TREVINO GARZA Mexico
LAYTON CHARLES FLEMMINGS Canada RICARDO SOSA CORRAL #2 Mexico
CHRISTAL FENNING Canada MAGALY LOZANO GARZA #2 Mexico
CAROLE A MEHAWEJ Canada ISAIAH VILLANUEVA #1 Philippines
JESSICA J WISE Canada GEMMALYN CHAVEZ CASINSINAN Philippines
ROSA MARIA FERNANDEZ BLAZQUEZ Europe OLEG MENSHIKOV #2 Russia
BUSINESS INTEGRATED SERVICES, S.L. Europe 12 2 Taiwan
MARTINEZ ISABEL SMOLE MARTINEZ Europe BEE Taiwan
SONIA DE LEON MARQUES Europe # H Yilin Taiwan
ELIENE RAINHA DANTAS Europe NGUYEN NHU LUU Thailand
LOIDA DELGADO MARTEL Europe NGUYEN NHU LUU #2 Thailand
WING HO CHAN DAM Europe NGOC NGO U#1 Thailand
LAUREN DALEY Europe NGUYEN THI THUY Thailand
CORINA ZURFLUH Europe NGUYEN THI THUY #2 Thailand
JAKE DELMONTE Europe NGUYEN THI THUY #3 Thailand
LOVINGINABUNDANCE G&D Europe NGUYEN THI THUY #4 Thailand
HARRIET ROSE HAYES LIMITED #4 Europe NGUYEN THI DIEM HUONG #3 Thailand
SANDRA MAGNBRANT Europe NGUYEN THI DIEM HUONG #2 Thailand
IDA DITTMER Europe LE THI AN Thailand
VICTORIA LOVMO Europe NGUYEN THI HAI LINH Thailand
JANETH ANGSIOCO Europe NGUYEN THI HAI LINH Thailand
ODESSA PRE CZECH #4 Europe NGO THI HUYEN TRANG Thailand
LINDA KRISTENSEN Europe NGUYEN THI MINH HOI Thailand
SANNA SCHOLANDER #3 Europe DO VAN TRUNG Thailand
JODY RUYSEN Europe TRAN THI THU THAO Thailand
JULIE COLQUHOUN Europe NGUYEN THI TRA GIANG Thailand
PANAGIOTIS ANASTASAKIS Europe NGUYEN THI NHUNG Thailand
EMANUELA GIOI #2 Europe BUI THI HONG Thailand
NICOLA CANNULI Europe BUI THI HONG Thailand
LUCIANA PORTENTO Europe NGUYEN VAN QUYET Thailand
CARMELO GIACONA Europe NGUYEN VAN QUYET Thailand
LAURA ROSINI Europe VU THI BAC Thailand
DAVIDE CAMPANELLA Europe NGO VAN DAN Thailand
ANNIKA DRANSFELD / ANNIKAS TEEZAUBER Europe NGUYEN QUANG HUE Thailand
MARION DEGE-SCHWADERER Europe LE THI THU TRANG Thailand
KARERRA EOOD #4 Europe LOURDES ALISUAG . USA
DOVLET AGAYEV Europe EMILY LAUREN OZELLO USA
ZOU XIAN QIAN Hong Kong MARK ANDREW SAN NICOLAS CHARGUALAF USA

LI MIJIANG Hong Kong CARLY BROWN WELLNESS, LLC USA
CHAN KA KA Hong Kong INFINITE CREATORS LLC. USA
BWS COMPANY/ WONG MING TAT Hong Kong ASHLEY DEMARCO USA
TANG XIAO YUN Hong Kong ELISABETH CASILLAS USA

XU KE #B Hong Kong SARAH COX USA
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Congratulations to each of you for your outstanding achievement!

CINDY WOOD USA IBRAHIM M KAWAR #1 USA
TRISHA HUNTER USA FROSINA KAWAR USA
COLEY GIBSON USA RESTORE HEALTH PLUS LLC USA
KELSEY LAVONNE URICK USA JESSICA MARIE MONTOYA #2 USA
STEFANIE WILLIS USA ION WATER EMPIRE LLC #2 USA
STEFANIE WILLIS #B USA DEREK L RAGRAGOLA USA
BOUJEE WATER LLC USA MUSTAFA HASSANALI FOWLER USA
KRISTY L. VOMUND #1 USA NITAYA COOK . USA
KRISHNA JAY PATEL USA JEROME HERBERT COLLECTIVE LLC USA
Iwobi Digital LLC #C USA TOO KNG USA
RACHEL TAYAG BIBIT USA TINH V VO #2 USA
SUSHMA LIMBU #3 USA Tan Phat LLC #5 USA
GRACE MARY MIN USA BANG VAN NGUYEN USA
MAVEL ANN NEVADO DESIDERIO #1 USA SOMSANIT PHOUANGPHET USA
MELANIE PONDER USA TTKANGEN LLC USA
ZIN NWE WIN USA TTKANGEN LLC USA
ERIC EDOMWONYI USA T HKANGEN LLC USA
MYREB SYDNEY AKANINWOR USA NGUYEN KANGEN LLC USA
MD JAHID HASAN USA Oanh Thi kim Le USA
KAMRUN NAHAR #1 USA HA T NGUYEN #2 USA
AZ DIGITAL LLC USA CAM VAN THI HUYNH #4 USA
BINH T. BUI USA
THT LLC USA
COMWAY KANGENLIFE LTD Australia KOPPI SETTY MURALI KRISHNA India
BRENT ORWELL Australia SEJALBEN PARESHBHAI SHINGALA India
CARMEN SMITH #3 Australia MOHAPATRA LAXMIKANT . India
HOANG ANH TA Australia KAMALKUMAR NARESHCHANDRA PATEL India
HIEU NGUYEN Australia SUKANTI BARIK India
SHINARAH SIOBHAN ENOSA-TAIFAU #3 Australia BANWARI LAL SHARMA India
CLAUDIA GARCIA SAKAUE Brazil SAVAN PRABHUDAS KOTECHA India
DAVID KARDOS Canada JANGAPELLI LAVANYA India
CHRISTIAN CO. INC. Canada SUBHASH CHANDER MANDA India
MERCY DELAN Canada SINGIREDDY THIRUPATHI REDDY India
AMY TING Canada I EA Japan
LIEZL CAYREL DIGITAL BUSINESS INC. Canada PRO TENX ENTERPRISE . Malaysia
NAJMEH MOHEB Canada ARMANDO ALADRO PONS Mexico
FARID BORJI Canada OLEG MENCHIKOV Russia
SKYNIKK GROUP INC. Canada NGUYEN THI HAI LINH Thailand
VAHID ASHOORION JOOZDANI Canada NGUYEN THI HAI LINH #2 Thailand
ANA FUENTE HERRERO Europe TRAN HA GIANG Thailand
SANNA SCHOLANDER Europe NGUYEN NHU LUU Thailand
MARIANNE MOLTKE HERSOM Europe DO VAN TRUNG Thailand
EMANUELA GIOI . Europe HOLISTICALLY THRIVING LLC USA
DAVIDE CAMPANELLA#3 Europe MIMI DANG USA
LAUREN DALEY Europe JEROME HERBERT COLLECTIVE LLC USA
SONIA MARIA OVERBEKK Europe SOMSANIT PHOUANGPHET USA
LIANNE VROEGH Europe T H KANGEN LLC USA
ODESSA PRE CZECH Europe BANG VAN NGUYEN USA
SANDRA MAGNBRANT Europe ION WATER EMPIRE LLC . #2 USA
BWS COMPANY/ WONG MING TAT Hong Kong NGUYEN KANGEN LLC USA
BARRELL CHEMICALS (ASIA) LTD/ SOONG LOK MAN SIMONE  Hong Kong NAZMA SULTANA USA
LI MIJIANG Hong Kong T T KANGEN LLC USA
ZOU XIAN QIAN Hong Kong JOHN M KAWAR USA
SANDEEP SINGH HUNDAL . India STEFANIE WILLIS #2 USA
YARRA SUNEETA India CARLY BROWN WELLNESS LLC. USA
BOUJEE WATER LLC USA
MELISSA H ORWELL Australia NAYNA MAYUR PATEL India
CARMEN M SMITH Australia YUGAL KISHORE PRADHAN . India
SHINARAH SIOBHAN ENOSA-TAIFAU Australia JANGAPELLI VENKATESH India
LIEZL CAYREL DIGITAL BUSINESS INC. Canada SINGIREDDY JYOTHI India
SKYNIKK GROUP INC . #3 Canada i EA Japan
MICHAEL CRAIG WARD #2 Canada NGUYEN VIET THANG Thailand
JAMIE LOUISE ROWBOTHAM Europe LOH SY-MEN.. UAE
VITAL SALUS SRL DAVIDE CAMPANELLA Europe HINH QUANG HUYNH USA
LIANNE VROEGH Europe TTKANGEN LLC USA
HUANG XIA #A Hong Kong T H KANGEN LLC (B) USA
MURALI KRISHNA KOPPISETTY India ION WATER EMPIRE LLC USA
JAGYESWARI PRADHAN India MIMI DANG USA
STEFANIE WILLIS USA
NHUNG ANH AUS PTY LTD Australia JAPA SATHISH REDDY India
ARTURO MELILLO Europe ®HBEA Japan
KILARI RAMBABU India TTKANGEN LLC USA
ANNAVENI MADHULATHA . India DINH FAMILY INTERNATIONAL LLC. USA
GANTA PAVAN REDDY India HINH QUANG HUYNH USA

KHOA NGUYEN #4 USA
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