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World Event 5-nr1nor

Europe /a—nvs

Celebrating Enagic Europe
Ith Year Anniversary!

IF+Yy73—0Ov/\HR7TRAFEIZEXICHS!

On September 5, over 300 people from 20 European nations gath-
ered in Dusseldorf, Germany to celebrate the Enagic Europe 7th Year
Anniversary. The hosts, Peter Shaw and Margreet Busstra, unveiled
the theme of the event, which highlights Enagic’s motto, *“Communi-
cate with Kindness.”

Mr. and Mrs. Ohshiro took the stage and were greeted with a
standing ovation from the entire audience. In response, CEO Hironari
Ohshiro spoke with whole-hearted verocity, “the Enagic business is
unlike any other. Our job is not to sell a product but to spread ‘True
Health’ to those who are important to us and are in need of our help.”

— . Adding to the excitement of the ceremony, vibrant and rhythmic
CEQ Hironari Ohshiro (center) calls out to the audience,
“Let's spread ‘True Health!." sounds vertebrated through the halls as a local Japanese drum team
[BORBEGALINLBID DA R (FR) gave their dynamic performance of an impressive fusion of Japanese
and Western cultures.

Sebastian Popa, who reached 6A2-3 in June, spoke of his gratitude
toward his family after accepting his certificate and a bonus from the
CEOQ. 15 distributors who reached 6A and 6A2 were called on stage
to receive their certificates and everyone expressed their joy when
asked to make a short speech.

The celebration reached its peak, when Henry Martin was intro-
duced as the first distributor on the continent of Europe to reach
A powerful performncewas given bythe local Japanese drum team. 6A2,-‘,L HISNOY WES] appaTent when Mr. Ohshiro presented him with a
BRI EE S LIRMAAR T — LD ES certificate and a $50,000 cheque.

Towards the end of the event, everyone was brought on stage and
introduced country by country. The bright faces of each participant
was enough proof that the Enagic business in Europe, with the motto,
“Communicate with Kindness” at its core, brings joy to the lives of
many.

Also in attendance were leading distributors, Cynthia Briganti, Mi-
chelle Raley, Romi Verdera, Kyoko Nakamura and Caroline Chou from
the U.S. and Akitoshi Nakamura from Japan. They had traveled all

= - the way to Germany to celebrate this special occasion with their
The big chorus of our Ireland distributors heightened the fellow European distributors.
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The impressive banner near the reception area
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New 6A (left) and 6A2 distributors received their certificates.
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Title Inc SEBASTIAN POPA

6A2-3 $25,000.°

o2
HENRY MARTIN

$50,000.

Tithe bscentivie

6A2-4

New 6A2-3, Sebastian Popa (left), and 6A2-4, Henry Martin, personally received bonuses from the CEO.
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(From left) Distributors from England, France, Romania, were introduced on stage.
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"COMING SOON
Attention! .

Enagic Events Around the WIJI‘III'
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{ Malaysia <.~
‘3rd Anniversary

. MDate/ November 13
BLocation/ Kuala Lumpur Conventlon Centre
(KLLCC), Malays
WEvent/ Enagl: Malaysla 3rd Anniversary
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This Is How I Reached 6 A2-3!
PreLiZ5UTEA2-3 [CRUE!
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Jon Christopher Lim
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Jon Christopher Lim, 39, known for his gentle smile,
joined the Enagic business in January of 2012. What
was it that helped him decide to join the business?
it all began with a recommendation from Malaysia's
top leader, Gary Gan (6A2-4). Jon purchased the
SD501 and embarked on his journey with Kangen as
a User. As he began to see the health benefits the
water brought to himself and his family, the desire to
spread the word of its effectiveness grew within him.
This encouraged Jon to put every bit of his passion
into his Enagic business.

Overcoming Difficulties by Keeping a
Positive Spirit!

As Jon actively engaged in his seminar efforts, he
pecame aware of the difficulties and importance of
spreading a thorough understanding of the
business. He understood that while there are many
who need help and support, there are also those
who do not want to be "helped.” By realizing this,
he was able to construct an approach that was not

The Journeg to
6A2- 3 @ #6A2-30uix
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forceful, yet would still create more initiative in
each client’s distribution efforts.

Each Member Working Together in the
Family Business

Through his experiences, Jon has come 1o
conclude that, “as a true Enagic leader, one must
help others regardless of monetary reward.”

He also praises Enagic as, “ the best family
business to be in." Lim himself received full support
from his mother, Doris, who now at the age of 70
has reached the rank of 6A2. Indeed, his wite
Roweena's understanding and support is
indispensable in his journey.

“With minimal capital outlay, anyone can start this
business as long as one has the determination and
a strong belief in Kangen.”

With a smile on his face, Jon continues to spread
the word of Kangen and is steadily making his way
to reach 6 Ad-4 by the end of this year.

Jon received his 6 A2-3
certificate from

Mr. and Mrs. Chshiro
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ENREDFEIR Realization of True Health

BEDOER True Physical health
BEDER True Financial health
DORER

5 DMI=EJT Five Kinds of Kangen

DOBFEDET 1 Bodily Constitution Kangen | (@ B3 (18) D:&JT 4 Appreciation/Compassion Kangen
QAT TENBDET 2 Fair & High Income Kangen | (5) {isit &ADRIT 5 Societal Support Kangen |
True Mental / Metaphysical health (3Y7l44ADAL-FET 3 Quick Return Kangen |
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The “Circle of Compassion” Spreads Across Ghina!

A Series of Seminars Held in the Wast (:IIIIIIIIGIIII
REICES S EFOM AETEIF—HARS!

From August through September, a series of seminars were held in
Guangdong (Zhongshan, Foshan and Shenzhen City) and Fujian provinces.
Each venue overflowed with participants attentively listening to the program
and intently observing the "Water Experiment” conducted by distributors
from Mainland China.

Though the economic growth in China appears to be slowing down, it is
yet one of the superpowers holding the world’s largest population of 1.3
billion people, making the country essential for global expansion. A growing
interest in the Enagic business helps to spread the “Circle of Compassion”
throughout this vast continent.
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IThe venue it Zhongshan City
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(Cont'd from P1)

It only took Dragos 5 months to reach 6A and 9 months to reach the 6A2 rank. When
asked of his business policy that brought about this speedy success, he answered, “ | try
hard to help each client understand that by drinking the best water, they are also able to
achieve a great source of income.”

The couple’s immediate plan is to reach 6A2-2 within this year and by next year's
convention, 6A2-3. They have also expressed strong support for their distributors. “We
want to help each of them to achieve the 6A rank as soon as possible.”

(Continva de la pagina 1.)

El joven distribuidor llegd al rango de 6A en solo cinco meses, y cuatro meses
después él alcanzd el 6A2. “Trato de ofrecer a.mis downlines la mayor confianza de que
van a adquirir el mejor producto para su salud y bienestar”, hablé de su politica del
negocio que le trajo el éxito rapidamente.

Su objetivo es lograr 6A2-2 este afio y ser 6A2-3 hasta la prOXIma Convencién Global
de 2016. A la misma vez, expresd su vision para sus downlines, de trabajar para ayudar-
les a convertirse en 6A lo antes posible.

(1 P 5EE)
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Dragos Gabriel Romascanu
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From Okinawa to the World]
The Success Story of Hironari Ohshiro

Chapter 3

_____ Toshio Machara
| Okinawa, Island of Tragedy |

At the end of the Sécond World War, Japan surrendered to the Allied Forces. One of the
main conditions of its surrender saw Okinawa placed under the control of a United States
Military Government and, subsequently, a United States Civil Administration, thereby break-
L ing it off from mainland Japan. Despite being Japanese, the Okinawan islanders were now
. under the control of the very people who had so long been their enemies. Perhaps it was the
o islands destiny to be separated, in administration as well as distance, from the mainland.
Okinawa saw much sacrifice during the war: over 240,000 deaths, soldier and civilian
both, during the Allied invasion of the islands. Of those, around 100,000 were civilians, ordi-
nary Uchinanchu. A total that speaks volumes of the cruelty of the conflict in Okinawa. Why
did so many civilians have to die? Who should be blamed for such bloodshed?
Ohshiro is one of six siblings; one of his older brothers died of illness, and his other older
A brother and one of his younger sisters both died in the war. Ohshiro only just managed to
' scrape through the conflict with his life. His older sister, Hisako Kawabata, and his younger
sister, Kinuko, still live happily in Okinawa to this day, close to where they all grew up. The
Second World War was a tragedy: for Okinawa and for the Ohshiros. The main island of Oki-
nawa was left devastated, its lands charred and barren. There was no hope for regeneration,
no industry, no commerce. People were left struggling to live hand-to-mouth, destined to
walk a path of hardship. The only land battles during the Second World War to take place
on Japanese soil were fought on the islands of Okinawa. The islanders, those who experi-
enced the pain and distress of those battles, still bear the mental scars inflicted during the
conflict today, seventy years later. Even if the new generation were able to see those‘scars,
. they could surely never imagine the unbearable pain that accompanied them, _~ ~ -

In 1972, the post-war occupation was brought to a close and the islands of Okinawa revert-
ed to Japanese rule. It immediately became clear that there was a significant gap in living
standards between the Japanese mainland and the islands of Okinawa. That gap remains to
an extent today, although the “new” Okinawa is now the subject of increasingly intense
attention from South East Asia. Perhaps we are about to see Okinawa become the fashion--
able place to travel. Okinawa is often compared to the Hawaiian economy, and indeed itis
the case that Okinawa is becoming increasingly prosperous thanks to the tourism industry
7 and the military industry. - ' ‘

A Still, it is my hope that soon, Okinawa will no longer have to rely on a military-based strat-
- egy for economic growth. Instead, it will be-able to develop and launch Okinawan products,
services, and intellectual property which can be showcased to Asia and to the rest of the

» world and become the new core of Okinawa economic progress. i

In the Second World War, the United States dispatched more than 300,000, troops to fight:
in Okinawa. At the time, the population of Okinawa was just under 800,000, so it is easy to
imagine how utterly outnumbered the islanders were.

Footage from the time shows waves upon wave of American soldiers pouring onto Oki-
nawan beaches.There was no way that the gathered Japanese forces could put up any sort of
fight. Junior high school students were conscripted. They were armed with nothing more
than bamboo spears, which they were taught how to jab and thrust at approaching US sol-
diers. It was farcical. On August 15, 1945, the Emperor of Japan announced the country’s

un\coh_ditional surrender.
: i )_ ,
@Author’s Profile — LA 3 B 4 il

Born in Okinawa in 1941. Maehara graduated from Naha Commercial High School in 1960. After
attending the University of Hawaii, he graduated with an MBA from the University of Southern Cali-
fornia Graduate School and with an MA from the Fuller Theological Seminary. He is now actively
working as a consultant at a Japanese firm and is also a minister. He is the advisor of Enagic USA.
Other major works by the author: "The Rules of Business Taught by the Bible” /"Quenching the
Thirst for Global Success”

6 | Global E Friends 2015.10
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Celebrating the Launch of

“Ouenching the Thirst for Global Success,”
CEO Ohshiro Holds Special Lecture!
INSHEMSHREGRD LIHERESS&KIBER

RREER R

On September 18, the launch party for the CEO Hironari Ohshiro’s biography, “Quenching
the Thirst for Global Success,” was held at the Kangen Restaurant Ocean 8, located on the
second floor of Enagic’s Aroma Hot Spring in Ginowan, Okinawa. Many notable people
rushed over to celebrate this special occasion, including the mayor of Ginowan City, Atsushi
Sakima, and some of Enagic’s leading distributors, Keiko Ishii, Eric Wong and Kenneth Wong.

During the CEQ’s special lecture, he spoke confidently to the audience, “As Enagic gains
more supporters, it is our aim to promote true physical, mental and financial health all over

the world.”

Everyone sang along to the Sanshin & Yotsutake performance of “Fukuju-No-Hana" by Mr.
and Mrs. Ohshiro, ending the celebration in a lively atmosphere.
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CHASIC ETESITNCWS.

CEQ Hironari Ohshiro reflects on his past with a smile.
EETKRLAERVBSAHBRAR

Mayor Sakima holds up the book and exclaims,
“Quenching the Thirst for Global Success' is
the epitome of Mr. Ohshiro’s vision.”
FERIFTNERBHSHAZRT"
OBARHE Y3y LESEEETR

Around 200 peop rus.hed to the launch party.
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Malaysia Distributors Witness “Made-in-Japan!”
YL— Y7 DRFED XA RV I v/ B!

On September 19, one of Malaysia’s leading distributors, Ching Chow Fung (6A2), and

his group visited the Enagic Osaka Factory. They observed the whole process from the
press working of the titanium electrode plate to the assembly of each part and finally the

testing of the machines. “Now | have a deeper understanding of the excellence of

Made-in-Japan,” said one of the distributors visiting the site.
During the discussion time, many distributors enthusiastically asked questions to the
factory staff. This visit to the factory seems to have solidified our distributors’ confidence

in the products.
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The Enagic Russia branch has moved!
O3 77X EDRADEFRICEER!

For further details, please check out the

next issue of E-Friends! <bL<iRrSTHEMSELET.
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New Address

ﬁl: Enagic Russia

Letnikovskaya str. 10 bld. 4,
floor 1, 115714, Moscow, Russia
Phone: +7 (495) 988-02-05;
Fax: +7 (495) 988-02-06

- 7 i
o [
The leader of the group, Ching Chow Fung
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On September 16, a seminar lead by Akitoshi Nakamura (6A7-6) was held at the Enagic Paris
branch. Participants listened attentively to the words spoken by one of our top leaders in
Japan. After the seminar, Nakamura was bombarded with questions from the audience. He

answered each of them with enthusiasm and careful consideration. So far, he has successfully

held seminars in Taiwan, Thailand and Mongolia, just to name a few. His first seminar in Europe
has become another accomplishment achieved by Nakamura.

9B16B. T+ Y v & -\ X [ETHHEA
BEAL(6AT-O)DNEIF—EHBTHTVEL
feo BEERRTD by U4 —DE =
F—EH->TEBMEIZERZRBETHEEZHE
WTWE LT RTERICERKSICH >

NEAIE TORODODREFEADTEAT
WE Lk, CNETHEER2C.EVDIVE
ETEIS—ERIBO>TERLFNEAT
THA I—Ov/ WO SF—EHEE LIS
&2 TT,

Indonesia/ 1> Rz 7

G
i Blonvonuo
a

Enagic

rrancé I

Nakamura's very first seminar in Paris,
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2,000 Gather at the “Family Appreciation” Party!

2 000)\7’3‘ FERIRICRRIT B K/IN—T 1 ZRifE!

On September 6, the 6A2 distributors, Roni Rich & Giana Anindita, held an event “Life
Celebration Live,” which gathered around 2,000 participants. The aim of this event was to
share the couple’s message, “the success of the Enagic business is achieved with the support
of your family.”

The two spoke passionately about the Enagic business and how it has brought them a
house with a pool, but more importantly a fulfilling connection with people, leading them to
achieve “true happiness.” The event helped to strengthen the unity not only between
business partners but also between family members, ending in a heart-warming atmosphere.
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The host of the event, Roni Rich and his wife,
Giana Anindita.
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The venue overflowed with 2,000 participants.
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Bruce and Melinda MacNaughton, who reside in Connecticut, have
recently purchased a Kangen car with a daring design. According to
distributor Eric, also the designer of this car, the two are still at the 3A rank
but are taking on the business with passion. The introduction of the Kangen Car
will surely add enormous amount of momentum to their distribution efforts.
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A daring Kangen Car design.
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Enagic Sports Flash

Enagic Golf Academy Dominates the Summer Season!
BB TFUvITNTPNTI—DRFLS

Many competitions for junior golfers were held all across Japan in August, during the
summer vacation season. Students of all ages from our academy, from elementary to high
school, entered in various events and achieved excellent results. The “Japan Junior Golf
Championship,” which lasted 3 days beginning August 19, was held at Saitama’s prestigious
Kastimigaseki Country Club course. Of the five members who entered in the championship,
Genki Tamashiro placed 11th and Hina Aragaki placed 5th in the Ages 12~14 Boys' and Girls'
division, respectively. Also, Riri Sadoyama tied for 7th place in the girls division of .

On August 20, the “11th Kyushu Elementary School Golf Tournament” was held in Fukuoka.
Three of our members entered the tournament, of which Yukiko Takasato and Minaho
Moriguchi qualified to move up to the national tournament scheduled to be held in Chiba next
March.

In addition, Hina Arakaki (girls junior high and high school division) and Kouta Saito (boys
high school division) competed in the “11th Junior Golf Kanucha Cup” held in Okinawa on

August 30. Both finished at 3 under par and brought home amazing double victories.
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Hina Arakaki and Kouta Saito achieving
double victories in the “Kanucha Cup”
HAF vy T TETIVEBELT
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Enagic Bowl Mihama Seize Great Victory in
Pre-All-Japan Championship!

IF Vv IRIIILERFRBRFHLAA ORIEETKE!

On September 20, our Enagic Bowl Mihama team competed in the “39th All-Okinawa ——e—
Occupational Bowling Championship.” Sporting the “Enagic International” uniforms, they won
with a crushing victory. The four players of the team, Mitsuhiro Gima, Shouta Kouki, Yuuki
Murahama and Shuken Iha, scored a total of 8,227 points, which was a 900 point lead against the
team placing 2nd. Their average was an astonishing score of 228 points.

The four players plus our ace bowler, Kanako Ishimine, will form a team and enter in the nation’s
largest competition, “48th All-Japan Corporate Bowling Championship” from November 21 through
23. Sixty teams from all over the nation will gather to compete at the Eagle Bowl in Yodogawa,
Osaka. Indeed, it was our very own Enagic Bowl Mihama team that had won last year’s
championship. Let's cheer for our exceptional team to achieve a second, consecutive victory!

' =4
Winners of the “All-Okinawa Occupational
Bowling Championship”

(From left) Shouta Kouki, Shuken Iha,
Yuuki Murahama and Mitsuhiro Gima
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Hacchi's Life with KangenWater ———————— [3>5D kDB B 4E,

Replace Filter and Boost up Your Level uk!

For all those living in Japan or even just visiting, there will be a “Filter Campaign” until December 28, during which you
can get a great discount when you purchase a filter. If you have the chance, don’t miss out on this great offer!

By the way, as you all know, the LeveLuk has a built-in display and audio feature that will announce the need for a filter
change. The timing varies depending on the country, region and water quality so please use it as a general guide.

® The “signs” for a filter Change

Even without those features, you can keep an eye out for calcium bits floating in the water, an increase in the number
of times the auto-clean function turns on, or if the color of the test strips become paler, these are all warning signs that

your precious LeveLuk is just too tired to go on and it's time to change his filter.

Of course, without waiting for these signs, you can regularly renew the filter to ensure stable production of the electro-

lyzed water.

® Tips on removing the Filter
Always follow the instructions written in your manual. Here are a few tips: when removing the filter, lifting it straight up
off the machine will make removal much easier. Also, to avoid any spillage, it is best to flip the filter and drain any remain-

ing water.

® Don’t forget to clean your LeveLuk
Set some strong alkaline electrolyzed water aside before you remove the filter. First, soak a cotton swab in the water and
clean off any dirt from the attachment parts. Next, soak a rag in the water and clean the whole device.
Now, with your love and care, your precious LevelLuk is back to his hard working self again!
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Welcome New 6A!
#i% A lJapanese-Brazilian
=< Achieves 6A!

HR7FJIAOTHMOADRESE !

Tomiyo Ishiyama
EERCAed

Brazil
TSIN

The second to reach the rank of 6A in Brazil, Tomiyo
Ishiyama, is a 3rd generation Japanese-Brazilian. While
working as a lawyer and owning both a law office and a
real-estate office, she has also begun her business with
Enagic. With vigorous distribution efforts centered in
seminars, she has now become one of our new 6As.
Tomiyo's powerful advance within the world’s largest
society of Japanese immigrant descendents has helped to
spread the “Circle of Compassion.
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e i
GEO Ohshiro Presents Donation to

Local Junior High Student!
KRSRORTHLORDT R~ M CBHREME |

Back in their hometown, Nago, Okinawa, Mr. and Mrs,
Ohshiro visited a municipal, = .
unified elementary and junior -
high school, Ryokufu Gakuen,
on September 25, and
presented a donation to
Stand Up Paddle (SUP)
boarder, Honoka Araki, 13,
who ranks 2nd in Japan. =]
In SUP, the boarders stand
up on the surfboard and use a Katsunari Shimabukuro (right) and

Honoka Araki receiving the donation
paddle i propel themselves presented by CEQ Hironari Ohshiro

through the water. Itis a Jypmmsrosmermsent

sport recently rising in sARERFLRAFRORERDRE )
popularity. Honoka will

compete as Japan's youngest girls’ boarder in the world-class
event, “Pacific Paddle Games,” scheduled for October 10to 11
in California. Let's look forward to an exceptional
performance as she overcomes the rough waves of California.
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Congratulations for Reaching 6A!

August 2015/ Our new 6A and ahove distrihutors

6 A o EAU APPRECIATION INC (Canada)
— » SEBER SHIRLEY (Belgium)
e TOMIYO ISHIYAMA  Grazil) e JIMENEZ DIOSDADQ  (France)
» DARREN GIBSON (USA) o MARGREET BUSSTRA (Holland)
o KANGEN WELLNESS LLC (USA) o ELENA MUNTEAN (Romania)
* JEONGWOON EUN  (UsA) o CARAGEA IULIAN NICU (Romania)
e TR ENTERPRISE LLC  (USA) e ROSU GHEORGHE (Romania)
* MARGIE TANGI USA) ¢ DARLING PEARL GUIPQ (taly)
(
(
(

* JOHN VELOTTA ~~ (USM) o () HAPPY LIVES Hongkong)
* BRADY K KELLOGG ~ (USA) 4 Ep[TOME CONSULTANCY (Hongkong)
s HATTIETATUM (U5« TIE KANGEN WATER  (rgkons)
i STATION
- TYRONE R CHAMOIS SR (U9%) » KANGEN WATER PRO  Giongong)
« PAULA J EFTA wsa)  * DREAM WATER PRO.  (Hongfong
*DILLON AUXIER ~ (uswy  ° WANG CHUNCO  (Hongkong
« JAMFS V GITIPITYAPON (Usa)  ° ASRUL FAUZI (indonesia)
« EDNA THANIYAPHOL wsa)  * CANDRA AGUSALIM  (Indonesia)
o AMERICAN wsay  * EDDY SUGANDY (Indonesia)
MARKETING CORP e CIAUW KHUN AMD  (Indonesia)
« MINH PHAN (USA) ¢ CV. SUPER WATER (Indonesia)
AMELIA CAPINANES (Canada) ® FITRIANI (Indonesia)
e ALIDA G VODDEN (Canada) * RAYMOND RAMPANGAJOUW  (Malaysia)
* JORDASH INC. (Canada) ~ @MICHAEL

e ZHENG YANG YUAN (Canada) ® DREAM REAL TRADER (Malaysia)

¢ XIAO HONG LI (Canada)  SDN BHD

e BEN CW LAI (Canada) * VINEGAR YARD TRADING (Malaysia)

e DU FEN CHEN (Canada) * MICHEAL CHAI KHIEN SHENG (indonesia)

¢ SHARON HEALTH (Canada) * MOHD NASIR BIN (Malaysia)
COUNSELING LTD MASRI @ SHAMSURI

* 1688676 ONTARIO INC. (Canada) e TCC FILTRATION SDN BHD (Malaysia)

¢ SETIA NINETEEN (Malaysia) ¢ FOUNTAIN OF YOUTH INC (USA)

RESOURCES o HUANG HE NEW (Canada)
o ABDULLAH AL-HAKIM (Mataysia) CONCEPT CONSULTING

BIN ZAINON * LD, (Germany)
o CHEA SIEW LENG ~ (Malaysia) * JACKIE S WOOLE (France)

«MOHD ZAIDIBIN ~ (Malaysia)  © SUEVARRA JAMES § o= L)

o MARK MILAN (Denmark)
OTHMAN o ANN SOMMER (Hongkong)
» ZURRIYATI BINTI (Malaysia) GREAT CYPRESS GROUP
ABDUL GHANI e CO LTD. (HongKong)
o ABDUL AZIZ BIN HAJI (Malaysia) o J AND K SERVICE (Mataysia)
JAAFAR ¢ C S ENTERPRISE EPhilippineS))
. Il (Mexico)  ROLANDO LOMOD JR Singapore
g}%ﬁl\% ﬁ%%?mm e CHEWLUZGILMARIA  (Hongkong)
o VILLAMIN MA.CLARE (Phifppinesy ~ PREMIER WATER CO.
ACELA
« DONNY S.TEO oipgrey OA22
* DIANNE LIZZA - (Philppines)  « DAVE BLOOM (USA)
SUMBILLO * RAINEWATER CORP (USA)
* ROPHY LEE (Philippines)  « MZH ENTERPRISES LTD. (Canada)
o MARILENA FAMATIGAN (Phiippines) ~ « MARK CRISTAL (Phiippines)
* FOO KIM FONG (Singapore) e KANGEN SCANDINAVIA APS  (Denmark)
» BUKOH SENG HIANG  (Singapore) ~ » J & R SERVICE (HongKong)
LAURENCE o RCC RESOURCES SDN BHD  (Malaysia)
o iR (JAPAN)
6A23
6A2 e E——

- ¢ JOY HUANG LING YUAN  (Singapore)
* VLADIMIR SHCHEGLOV ~ (UsA)
® CHRISTINE RENE LOWERY (Canada)

« GRACIELA ENCISO ¢ usn  6A24
» COLTEN ECHAVE (us) e

* HENRY MARTIN (GB)
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